Company ZEIG

Universal Tag Inc.: 75 years as a specialty leader and
going strong with a bright future

By Eric Beard

Tag - n. 1. A strip of paper, melal, or plastic
attached to something to identify, classify, or label.

hile the dictionary entry is accurate, its brevity
Wdocsn't reflect the true significance of how

important tags are in our society, Imagine the
consequences if medical equipment weren’t marked
appropriately for example. For people who work in a
manufacturing plant or a utility company, touching a
dangerous wire or component that should be identified
accordingly could result in serious injury or death.
Sales would plummet in the multi-billion-dollar retail
marketplace if merchandise weren't affixed with accu-
rate price tags or attention-grabbing sale tags. Clearly,
the lexicon professionals at Merriam Webster’s don’t
have the room on their pages to articulate an apprecia-
tion of tags the way those who make tags do.

The Mandeville Family: Paul & Brian, back row.(l to r) Michael, Bob
Jeanne, Diane & Carol (center).

Protecting and enhancing the importance of tags in
today’s marketplace is Universal Tag, a regional leader
in the premier tag arena with a solid regional and grow-
ing national client list.

The history of Universal Tag

It was 1927 when Dominique S. Paquette began Uni-
versal Tag from a small facility in Southbridge, MA, a
manufacturing town about 16 miles south of Worcester
that shares its southern border with Connecticut. He
started with fundamental yet necessary products. The
company started as a simple operation decades before
modern innovations such as Ultra Violet-resistant and
tear-proof tag materials changed the market segment
and created new business opportunities.

Through the 1930s and 1940s, Paquette’s business
consisted of six employees.

January 2003

www.pine.org/nepphome. htm 25



oU people, Imnciuding e enure secona generaunon ol

many ol Wnich would De Custom pleces at 1esser ag
Mandevilles. companies. Sizes range from thumbnail-sized markers
Paul is vice president of operations. Brian works as a to oversized tags as large as one square foot. Judging
pressman. A third brother, Michael, works in mainte- from a warehouse inventory, Universal provides stock
nance. Two sisters, Diane Beaudy and Carol Morrill, tags to fit every color of the rainbow. Tags are readily
also pull their fair share of the workload. Diane works available in various coated and uncoated materials,
in billing. Carol works in bookkeeping.

Jeanne Manderville reviews a customer order with ber daughier, Diane Rob Meyers, sales manager, Tag & Label Division.
Beaudry (right).
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